The Book Campaign

Target Group

Director Executives, Senior Managers, Design, Production
and Machine Engineers within 52 countries relevant to SKF
and its technology.

Involved BBN Markets
Global

The situation

SKF required a global campaign to support and launch their
“book campaign” in 52 countries and 17 languages. SKF
launched this book not only to increase clients and prospects,
but also to increase their global image as well. This has been
realised with the assistance of IAS/BBN. The 10 year publi-
cation of SKF’s “General Catalogue” has three purposes:

= Provide superior specification information
= Enhance their quality, premium positioning
= Generate OEM and after market leads

The task

This launch needed

= Markets thoroughly researched via BBN

= Strategic Planning

= Core Concept development

= Panel tested programme

= Common theme requirement

= Global image key

= Centralised control but local ownership

= Maintaining SKF’s core value of “Superior Technology”
= Conforming to Corporate Design criteria

= Manageable with limited human resource

= With the benefit of centralised cost effectiveness

Steps taken

Through a campaign guide and an ordering booklet pro-
duced and endorsed by SKF C.E.O, IAS/BBN starts working
on their concepts and ideas for SKF and its Book. To excite
the market, IAS SMARTS BBN UK launched the international
and national Teaser Advertising in a number of formats.

In addition, there has been worked on the languages for
the local Advertising in many formats (DPS, Page, 4c, B&W).
These have been supported by International Advertising
and Press Relations.

“The Book Campaign” was also supported by: own languages
through direct mail, posters, technical support material and
Global Editorial. Moreover IAS/BBN created also the Pack-
aging and Sales Promotion Material.
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